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About this toolkit  

How to use it?

This toolkit gives you the essential information and materials to promote and support the European Youth 
Week 2026 (EYW2026). It provides a clear narrative, key messages, practical guidance and ready-to-
use tools for activities at local, regional, national and EU levels.

This document is a practical reference you can consult to:
•	 Understand the EYW2026 narrative and tone
•	 Find adaptable key messages for different campaign stages
•	 Prepare and submit your activity for the official online map
•	 Promote activities on social media and through local networks
•	 Apply the EYW2026 visual identity
•	 Access ready-made templates, examples, and short texts

Each section is standalone, so you can jump directly to what you need.
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The European Youth Week 2026:  
Everything you need to know! What is the European 

Youth Week?
The European Youth Week is where young people and institutions act together to shape the future 
of Europe.

The EYW2026 is a biennial event co-organised by the European Commission and the European 
Parliament to celebrate youth engagement and active citizenship. It highlights young people’s role in 
shaping policy, promotes dialogue with decision-makers and showcases their projects. Held every two 
years, it alternates with the EYE (European Youth Event) of the European Parliament.

Are you ready for the next European Youth Week in 2026?

The EYW2026 will take place from Friday, 24 April to Friday, 1 May 2026. Activities and events taking 
place before or after these dates may also be labelled ‘EYW2026’ as long as they remain in the spirit and 
objectives of the EYW2026.
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Objectives of the 
European Youth 
Week 2026

 There are five main objectives for the EYW2026: 
•	  Increase the visibility of the EU among young people and bring the EU closer to young people.
•	  Encourage meaningful youth participation, civic engagement and support for the EU  values.
•	  Showcase achievements in the field of youth. 
•	  Draw attention to priorities under EU youth policy as well as to the European Commission  priorities. 
•	  Increase awareness of young people and youth stakeholders about the opportunities offered by the 

EU by showcasing good practices, examples and success stories under the EU  youth programmes 
(Erasmus+, including DiscoverEU, and the European Solidarity Corps) and other EU programmes.
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European Youth Week 2026 
theme, slogan and pillars: 
The EYW2026 theme centres on solidarity and fairness, reflecting the priorities young people 
consistently raise and the challenges shaping their future, from wellbeing and the cost of living to housing, 
employment, inclusion, intergenerational fairness, regional disparities and the climate crisis. These 
concerns frame the conversations and activities of the 2026 edition.

The slogan “All in for Change” captures the Week’s spirit: a shared commitment by young people and 
the EU to show up for what matters, for one another, and for the work that continues beyond the Week 
itself. Three core messages guide the Week’s narrative: here for the issues that matter, here for youth, 
and here to reinforce what was built. The EYW2026 is both a moment of visibility and part of a longer 
cycle of engagement, connection and shared action.

Activities and messages should reflect the four pillars:

•	  Active participation highlights how young people shape society through activities, exchanges and 
creative or community initiatives.

•	  Trust and transparency stress openness, access and the EU’s commitment to listening to and 
acting on youth perspectives.

•	  Momentum positions the Week not as a one-off event but as a gateway to ongoing engagement and 
future opportunities.

•	  Belonging reinforces that the Week is local, inclusive and accessible to all, showing that everyone 
has a role in a fair and supportive Europe. 

Across all communication, use the slogan “All in for Change” consistently, alongside #EUYouthWeek.

In essence, the EYW2026 is where young people and institutions meet on equal terms, address the 
issues shaping their lives, and continue building a fairer and more supportive Europe.
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The organisers of 
the European Youth 
Week 2026

The EYW2026 is organised by the European Commission (Directorate-General for Education, Youth, 
Sport and Culture) in cooperation with the European Parliament. Many activities at national level are 
organised by the National Agencies for Erasmus+ and the European Solidarity Corps together with the 
Eurodesk network. The EYW2026 is open to everyone! We invite young people, stakeholders working 
with young people, Directorates-General, European Institutions, and youth organisations, including 
those in remote areas, to take part by hosting activities during the week, labelling them as part of the 
EYW2026. 

So, what are you waiting for? Share your passion, design inspiring initiatives and organise engaging 
activities that make this week unforgettable. Whether it is workshops, events, projects or discussions, 
your contribution can inspire, connect and empower young people across Europe. Let’s come together 
to celebrate the achievements and energy of Europe’s youth!
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Who is the target 
audience for the 
European Youth 
Week 2026?
Primary audience: young people!
Who they are:

A diverse group across the EU27 and Erasmus+ associated countries1, aged 16 to 35, including 
students, trainees, employees, entrepreneurs and job seekers, with varied cultural, social-economic 
and geographic backgrounds (including rural and remote areas). 

What drives them:

A desire for social change, learning opportunities, creativity, personal growth, and connection with peers 
and communities across Europe.

What challenges they face:

Barriers such as economic hardship, limited mobility, disabilities, or fewer local opportunities. The EYW 
aims to reduce these barriers by offering inclusive, accessible activities.

How they engage:

Young people are highly active online; they follow updates through social media and digital platforms. 
They are eager to participate in democratic life and contribute to discussions shaping Europe’s future.
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Secondary audience: 
relevant stakeholders
The EYW relies on a broad network of stakeholders who amplify participation, extend reach and ensure 
youth voices are heard across Europe.Youth organisations (NGOs, associations, clubs, foundations) 
mobilise young people and run local activities, linking community actions to a wider European effort.

Youth workers (educators, mentors, counsellors) support meaningful participation and help ensure that 
young people with diverse needs can take part.

Directorates-General and European Institutions (Representations, Delegations, Europe Direct 
Centres) provide expertise, visibility and policy dialogue, strengthening connections between Europe 
and its young citizens.

Government representatives at national, regional and local level turn youth priorities into concrete 
policy action.

Educational institutions offer trusted environments that encourage students to join activities and 
engage with the European youth agenda.

Media and influencers widen outreach by raising awareness and inspiring participation across online 
and offline spaces.

Together, these partners drive participation, visibility and long-term impact, helping the EYW empower 
and connect young people across Europe.
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What is the role of 
stakeholders?

Key messages:  
how to communicate 
about the EYW2026?

Stakeholders serve as powerful multipliers. They play a pivotal role in amplifying the impact and visibility 
of the EYW activities at local, national, and regional levels. By leveraging their networks, expertise, and 
resources, stakeholders help extend the reach of EYW initiatives, engage a wider audience, and ensure 
that the voices of young people are heard and valued. Their active participation transforms the EYW 
from a week of events into a sustained movement for youth empowerment and participation. These 
stakeholders act as catalysts for change, connecting communities, fostering dialogue and empowering 
young Europeans to play an active role in shaping their societies and the future of Europe.

All communication for the EYW2026 is structured around a clear messaging framework: The EYW2026 
is where young people and institutions act together to shape the future of Europe. All outreach should 
build on this idea, ensuring clarity, cohesion and recognisability across countries.
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Campaign phases and 
key milestones
The EYW2026 will take place from 24 April to 1 May 2026, with activities organised across all participating 
countries. 

Stakeholders can prepare and promote their activities around three key phases. Throughout all phases, 
the tone should remain human, supportive, inclusive, relatable for young people and practical in guiding 
their involvement.

Before the Week 
Building awareness, inviting participation, and helping young people and organisations register their 
activities. 

During the Week 
Showcasing activities, encouraging engagement, and highlighting the voices and experiences of young 
people. 

After the Week 
Sharing outcomes, continuing conversations and supporting follow-up actions to maintain momentum. 

The communication framework is built around four pillars that translate the overarching theme into clear, 
accessible messages. Those four pillars described above in this document under “European Youth 
Week 2026: theme, slogan and pillars” are: Active participation, Trust and transparency, Momentum 
and Belonging.

These pillars guide communication before, during and after the Week, offering a flexible structure that 
stakeholders can adapt to their context while keeping the core message consistent: The EYW2026 is a 
shared space where young people feel seen, heard and empowered to shape Europe’s future.



12

Campaign Messaging 
by Phase
This section provides adaptable messages for stakeholders to use before, during and after the 
EYW2026. The examples reflect the updated narrative, the « All in for Change » identity, and the four 
pillars. Messages can be used as-is or adapted to local contexts. 

Relevant pillars Purpose Suggested messages CTA

Pre-EYW Participation, 
Trust, Belonging. 

Build awareness, invite 
participation, help 
organisations register their 
activities, and spark early 
momentum.

“The European Youth Week 2026 is coming. Explore what’s happening near you and get involved.” 

“Take part in the EYW2026 your way: join an activity or create your own and add it to the map.”

“Discover topics that matter to young people across Europe, from wellbeing and climate fairness to housing 
and digital life.”

“Discover opportunities to grow personally, socially and professionally during the EYW2026.”

“Meet with organisations and teams ready to support your ideas and ambitions” 

“Register your activity and help shape the EYW2026 in your community.” 

“Upload your activity to the map.” 

“Save the date and follow updates.” 
“Mark your calendar for the EYW2026”

“Invite friends and local groups to get involved in the EYW2026.” 

“Spread the word! The EYW2026 is coming”
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Where will the EYW 2026 be featured? 

All information related to the EYW2026 is available on the European Youth Portal web page. You can 
upload your activity on the activity map for broad visibility across Europe. A campaign will also run 
on the European Commission Youth social media channels.  Stakeholders in EU member states and 
third countries associated with the Erasmus+ programme are encouraged to promote the week and 

its activities through their own channels, engage with the press, and inform relevant partners to amplify 
the EYW2026 message. Branded material compliant with the EYW2026 guidelines can be found in the 
following sections of the toolkit.

Relevant pillars Purpose Suggested messages CTA

During the EYW: 
Participation, Trust, 
Belonging. 

Highlight activities, 
encourage attendance 
and engagement, and 
amplify youth voices and 
experiences in real time.

“The EYW2026 is live! Join discussions, workshops and activities near you or online!” 

“Follow updates, discover new activities and see what is happening in other regions.”
  
“Share your ideas, ask questions and take part in conversations about Europe’s future.” 

“Meet young people, organisations and mentors tackling issues that matter in your community.” 

“Catch live updates and discover what’s happening across Europe today.” 

“Keep the momentum, there’s something for everyone all week long.”

“Join an EYW2026 activity today.” 

“Share your EYW story using #EUYouthWeek.” 

“Meet with others at your local event.” 

Post-EYW Participation, 
Trust, Belonging. 

Build awareness, invite 
participation, help 
organisations register their 
activities, and spark early 
momentum.

“The European Youth Week 2026 is coming. Explore what’s happening near you and get involved.” 

“Take part in the EYW2026 your way: join an activity or create your own and add it to the map.”

“Discover topics that matter to young people across Europe, from wellbeing and climate fairness to housing 
and digital life.”

“Discover opportunities to grow personally, socially and professionally during the EYW2026.”

“Meet with organisations and teams ready to support your ideas and ambitions” 

“Register your activity and help shape the EYW2026 in your community.” 

“Upload your activity to the map.” 

“Save the date and follow updates.” 
“Mark your calendar for the EYW2026”

“Invite friends and local groups to get involved in the EYW2026.” 

“Spread the word! The EYW2026 is coming”

https://youth.europa.eu/youthweek_en
https://youth.europa.eu/youthweek_en#eyw-youth-events


14

How can you get 
involved?

What will the activity 
formats look like?

Engage actively with the EYW2026 by showcasing your youth-focused activities. The 
EYW provides a platform to celebrate and amplify the diverse voices of young people. Your 
involvement helps make the Week relevant, visible and inspiring.

Activities will be reviewed and approved by the National Agencies for Erasmus+ and the European 
Solidarity Corps and by the Eurodesk network. We encourage creative and innovative formats. Activities 
should reflect the theme of solidarity and fairness, offering meaningful ways for young people to 
participate, explore shared concerns, and build connections. The four pillars mentioned above under 
“European Youth Week 2026: theme, slogan and pillars” provide a helpful guide for designing your 
activities.

Your participation can include, but is not limited to:
•	  Workshops, discussions, debates, or Q&A sessions
•	  Creative, cultural, or artistic activities
•	  Community actions, volunteering, or local campaigns
•	  Youth-led or peer-to-peer learning events
•	  Information sessions on youth opportunities (Erasmus+, European Solidarity Corps, DiscoverEU)
•	  Youth Policy Dialogues with European Commissioners
•	  Online activities, livestreams, or digital events
•	  Cross-generational dialogues
•	 Activities promoting fairness, inclusion, diversity, or environmental responsibility
•	  Outdoor events 
If you have an idea, visit the EYW2026 activity map and upload your proposal.

https://youth.europa.eu/youthweek_en#eyw-youth-events
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Activities at local, 
regional and national 
levels

How to upload 
your activity

National Agencies for Erasmus+ and European Solidarity Corps together with the Eurodesk network, 
will coordinate, organise and promote activities across Europe at national, regional, and local levels. Their 
objective is to ensure the active participation of young people and a wide range of youth stakeholders. 
These activities will focus on fairness and solidarity.

Develop an activity idea related to the slogan: “All in for Change”. All formats are welcome. Once ready, 
upload your activity to the activity map on the European Youth portal. 
Guidelines:
•	  Activity should take place anytime during the 1st semester of 2026, in Europe, including Erasmus+ 

countries
•	  Upload on the portal is open until the end of July 2026.  
•	  Use the EYW visual identity available here. Consult the branding guidelines in the sections below. 

Promote your activity on social media using the official EYW logo, hashtag and main website: 
European Youth Week website

•	  If needed, contact your National Agency for Erasmus+ and European Solidarity Corps or your 
nearest Eurodesk office for support.

https://youth.europa.eu/youthweek_en
https://youth.europa.eu/youthweek_en
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Pre-requisites: You must have an EU Login account.

1.	 Visit the European Youth Week website 
2.	Go to the ‘Activities’ section.
3.	Click ‘Submit an activity’.  

A.    If you already have an EU Login, enter your existing password. 
B.   If not, you will be prompted to create one.  

4.	Read and acknowledge the privacy statement.
5.	Go to Manage EYW activities | European Youth Portal
6.	Select ‘New activity’ and complete the required fields (Activity name, start/end date and time, type/format, organisers, address, 

participants’ age, language, description, topics and youth goals. Optional fields include (time zone, website, contact email, 
activity link, booking information, accessibility and image upload). 

7.	  Save your activity. 

Once submitted, your activity will appear in one of the three statuses: Submitted, Approved or Rejected. 

https://youth.europa.eu/youthweek_en
https://youth.europa.eu/youthweek_en#eyw-youth-events
https://youth.europa.eu/youthweek/activities/manage_en
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Promotional 
materials and tools 
Ready-to-use files and customisable templates

Visual identity: Logo

Promote your involvement in the EYW2026 by using the official logo and communication materials. 
Download the single EYW2026 logo here. 

https://youth.europa.eu/youthweek/toolkit_en
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Visual identity: 6 key visuals

Personalise your promotional materials for the EYW2026 using the 6 available key visuals. Editable 
versions can be downloaded here, allowing you to customise details such as date, activity, name, event, 
title, and location. Ensure consistent branding by including the logo of the EYW2026, the European 
Solidarity Corps and Erasmus+ as well as the official slogan “All in for Change” and tagline. 

  Before the event   During the event   After the event

https://youth.europa.eu/youthweek/toolkit_en
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Visual identity: Branded email signature 

Visual identity: Branded PowerPoint template

Increase awareness of the EYW by adding a branded email signature. Two banner options are available 
for download here. Simply go to your email signature settings, create a new signature, paste the chosen 
banner and customise details. 

Use the official PowerPoint template available here, to ensure a consistent and professional visual style 
in your presentations.  Replace the placeholder text with your own content while preserving the original 
slide design intact.

https://youth.europa.eu/youthweek/toolkit_en
https://youth.europa.eu/youthweek/toolkit_en
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Visual identity: Website banners

Boost the visibility of the EYW, using the downloadable website banners here. Select your preferred 
design and integrate it into your web platforms, social media channels, or promotional materials. These 
visually engaging banners add a dynamic and engaging visual identity to your EYW2026 communication. 

Accessibility 
Guidance
Communication for the EYW2026 should be accessible to all young people, regardless of background, 
language, or context. Making content more accessible increases reach and strengthens fairness and 
inclusion. 

Practical accessibility tips 
•	 Language: Use simple, direct sentences and avoid idioms. 
•	 Visuals: Ensure text overlays are readable and avoid overcrowded designs. Choose imagery that 

reflects diverse realities across Europe. 
•	 Alt text: Add short descriptions for images posted online, including social media posts. 
•	 Clarity: Ensure key information (time, location, registration) is always placed visibly and consistently. 

https://youth.europa.eu/youthweek/toolkit_en
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Social media posts 
Unlock the full potential of the EYW2026 by using our ready-made social media posts. Adapt the pre-
designed content for your own channels to help amplify the message of solidarity and fairness. Encourage 
your followers to join the conversation, share their experiences, and take part in the EYW2026. 

Remember to tag the official accounts of the EYW 2026 in all your posts! 

Facebook: @European Youth

X: @EuropeanYouthEU

Instagram: @european_youth_eu

Official Hashtags: #EUYouthWeek 
Click the ‘Download all assets here’ button to access the ready-made social media posts. You can 
personalise details such as the date, activity name, event title, and location.
•	  Include the official logos of the EYW2026, the European Solidarity Corps and Erasmus+ along with 

the slogan ‘’All in for Change” and tagline on all visuals.
•	  Capitalise each word for accessibility. 
•	  Use the hashtag on all social media platforms.
•	  Keep the hashtag at the end of posts to make messages clean and readable. 
•	  Avoid adding variations or creating new versions of the slogan “All in for Change”. 

https://www.facebook.com/EuropeanYouthEU/
https://x.com/EuropeanYouthEU
https://twitter.com/EuropeanYouthEU?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.instagram.com/european_youth_eu
https://youth.europa.eu/youthweek/toolkit_en
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Period Goal Social Media posts Pillar

Pre EYW Awareness, invitation, 
registration

🌍 Did you know that the European Youth Week is coming?  

Explore activities on wellbeing, housing, climate fairness and more. Find one that speaks to you on our map.

#EUYouthWeek

💬 Join a workshop, debate or creative session in your community and bring your ideas to the table.  

 https://youth.europa.eu/youthweek_en

🗺 You can also add your own activity to the map and help shape the Week where you live: https://youth.europa.eu/youthweek_en

Because the European Youth Week 2026 is YOUR week! 
#EUYouthWeek 

Participation

🤝 You’re not alone. 
From your first question to your next big step, youth workers, organisations and youth partners are here to guide you.

💬 Ask them anything. Learn everything. #EUYouthWeek

https://youth.europa.eu/youthweek_en 📘 Too much info and little understanding?

The European Youth Week is your gateway to clear answers about #ErasmusPlus, the #EuropeanSolidarityCorps, and #DiscoverEU.

🎯 Get the information you need and talk to the people behind the programmes. 
Real opportunities. Real people. #EUYouthWeek 
https://youth.europa.eu/youthweek_en

🔍 There’s more support near you than you think — and it starts with a click.

From mentorship to mobility, we’re here to help you find opportunities and discover new ways to get involved:  https://youth.europa.eu/youthweek_en
#EUYouthWeek 

Participation
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Period Goal Social Media posts Pillar

💛 Europe is more than a place: it’s a community you are a part of.

Join an activity today and connect with others who, like you, want to make a difference. 💪🌍
Shaping the future starts with knowing you belong in it. 
 #EUYouthWeek 

📍 No matter where you are: a small town, big city, or anywhere in between, there’s a place for you at the European Youth Week.

Join an activity in your region, online or in person, and  be part of something bigger. 

🧭 From within our communities, let’s shape the future of Europe, together.  Join us:  https://youth.europa.eu/youthweek_en
#EUYouthWeek 

👥 Bring your people together!

Friends, classmates, pals.

The European Youth Week is a space where everyone belongs, no matter where you’re from or how you show up. 
🌟 Be part of a community that sees you, values you, and hears you. 

https://youth.europa.eu/youthweek_en
 #EUYouthWeek

Belonging
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Period Goal Social Media posts Pillar

During the EYW Live engagement, 
participation, sharing

🔥 Change doesn’t wait and neither should you.

Join an activity today and take your place in shaping the future of Europe, one action at a time. 💪🇪🇺
Every step you take, every voice you raise, every time you show up, it matters.

📍 Find your way in: https://youth.europa.eu/youthweek_en
#EUYouthWeek 

💡 Got ideas? Questions? A drive to change things ?

The European Youth Week is your chance to speak up, link up, and act with like-minded people.

🌐 Local or online, this is your platform to shape what comes next. https://youth.europa.eu/youthweek_en
#EUYouthWeek 

📸 Whether you’re speaking out, stepping up, or standing with others, show us your action in motion. Share your photos, your energy, and your impact.

✨ Be there. Be visible. Be part of the movement.
https://youth.europa.eu/youthweek_en
#EUYouthWeek 

Participation
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Period Goal Social Media posts Pillar

🎤 No filters. At the European Youth Week, you can speak directly with programme teams taking care of your beloved #ErasmusPlus and more, and youth 
organisations you can trust: the people behind the opportunities.

🤝 Real conversations. Real answers. 

https://youth.europa.eu/youthweek_en
#EUYouthWeek 

🧭 Wondering how things really work? You’re in the right place.
Ask practical questions about funding, mobility, volunteering, or study opportunities and get clear answers you can rely on.

💬 Because trust starts with transparency.
https://youth.europa.eu/youthweek_en
#EUYouthWeek 

📣 This week, knowledge is shared openly and with you in mind.

From sessions to side conversations, the European Youth Week offers trustworthy information to help you take your next step with confidence.

✔ No guesswork. Just guidance you can trust.
https://youth.europa.eu/youthweek_en  #EUYouthWeek 

Trust
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Period Goal Social Media posts Pillar

🌈 No matter your language, background, or wherever you’re from in Europe, your voice matters.

This European Youth Week, we celebrate the amazing diversity of young people coming together to shape a future where everyone belongs.

💬 Different stories, one shared Europe.
https://youth.europa.eu/youthweek_en
#EUYouthWeek

📲 What does belonging mean to you? Show us.

Whether you’re taking part in an event, leading a discussion, or just showing up, your story helps paint the picture of solidarity across Europe.

🤳 Tag your community, your city, your voice. This is your moment to be seen. 
https://youth.europa.eu/youthweek_en
#EUYouthWeek

📍 Looking for your place in Europe? It might be closer than you think.

Find activities near you, in your language, your region, your community — and connect with others who are showing up and shaping the future together.. 
  https://youth.europa.eu/youthweek_en
#EUYouthWeek

Belonging 
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Period Goal Social Media posts Pillar

Post EYW Reflection, continued 
engagement, long-
term involvement

🚀 The European Youth Week doesn’t end, it evolves.

The energy, ideas, and connections made this week are just the beginning. 

Stay in the loop, keep sharing, and be part of what comes next.

📣 Your voice matters beyond the week. Let’s keep building.
https://youth.europa.eu/youthweek_en
#EUYouthWeek

🌱 Feeling inspired? Now’s the time to act.
 Whether it’s starting a project, joining a local initiative, or simply supporting a cause you believe in, your next step makes a real difference.

💡 Change starts small. Action keeps it going.
https://youth.europa.eu/youthweek_en
#EUYouthWeek

🗂 Don’t stop now. Take what you’ve learned and keep moving forward.

Explore new opportunities: from Erasmus+ to volunteering, youth networks to training and stay active in shaping the Europe you want to see.
🔗 Your journey continues here: https://youth.europa.eu/youthweek_en
#EUYouthWeek

Momentum
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Period Goal Social Media posts Pillar

📬 You’ve made connections, now build on them.

The organisations, youth workers, and groups you met during the European Youth Week are still here, ready to support your next step.
🤝 These aren’t just contacts.
 They’re trusted partners in your journey. 

https://youth.europa.eu/youthweek_en
#EUYouthWeek

🧭 Not sure what comes next? Start with what you can trust. 

Whether it’s volunteering, going abroad, or joining a project in your own community you’re not alone🌍 

Discover trusted programmes that open doors. 
https://youth.europa.eu/youthweek_en
#EUYouthWeek

💬 Your goals deserve support you can rely on.

Be informed on programmes that don’t just sound good, but deliver real opportunities to learn, grow and lead.
📥 Follow to keep getting info you can trust: 
https://youth.europa.eu/youthweek_en #EUYouthWeek

Trust 
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💖 Your experience is part of something bigger.

Share your favourite moments, reflections, or takeaways from the European Youth Week.

Your voice belongs in this story.
📸💬 Whether it’s a smile, a spark, or a new perspective, you were there -and it counts. 
  https://youth.europa.eu/youthweek_en
#EUYouthWeek

🤲 Want to keep the energy alive? Stay part of the community.

Join local youth groups, volunteer projects or grassroots initiatives where you can keep showing up, sharing ideas, and building friendships that last.
🧡 This is your space — and you’re always welcome here.  

https://youth.europa.eu/youthweek_en
#EUYouthWeek

🌍 A Europe that listens, includes, and supports starts with us.

Whether you’re organising events, helping your neighbours, or simply learning to speak up, your actions are part of a collective movement for belonging.

Keep going. Keep growing. We’re building this together. 
https://youth.europa.eu/youthweek_en #EUYouthWeek

Belonging 
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Find out more about 
the EYW2026
This toolkit is available here in all official EU languages1 as well as five additional languages from the third 
countries associated with the Erasmus+ Programme (Icelandic, Macedonian, Norwegian, Serbian, and 
Turkish). 

Useful links: 
EYW2026 website: European Youth Week | European Youth Portal
Activity map and policy area: https://youth.europa.eu/youthweek_en#eyw-youth-events
Facebook: @European Youth
X: @EuropeanYouthEU
Instagram: @european_youth_eu
Mailbox: EAC-EUROPEAN-YOUTH-WEEK@ec.europa.eu

1  Bulgarian, Croatian, Czech, Danish, Dutch, English, Estonian, Finnish, French, German, Greek, 
Hungarian, Irish, Italian, Latvian, Lithuanian, Maltese, Polish, Portuguese, Romanian, Slovak, Slovenian, 
Spanish and Swedish

https://youth.europa.eu/youthweek/toolkit_en
https://youth.europa.eu/youthweek_en
https://youth.europa.eu/youthweek_en#eyw-youth-events
https://www.facebook.com/EuropeanYouthEU/
https://x.com/EuropeanYouthEU
https://twitter.com/EuropeanYouthEU?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.instagram.com/european_youth_eu
mailto:EAC-EUROPEAN-YOUTH-WEEK%40ec.europa.eu?subject=
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